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LEARNING OUTCOMES :

« Identify and evaluate therole of corporate communication in corporate

« Draft apressrelease tocommunicate through and to media

« Planning & execution of corporate advertisement




Course Code: CSVAC-04 Course Name: Corporate Communication

Objectives

Objectives

e To understand the importance of effective corporate communication in achieving
organizational goals.

e To develop skills in written and oral communication within a corporate context.

e To learn crisis communication strategies and develop skills to handle
communication challenges during crises.

e Todevelop critical thinking and problem-solving skills in corporate communication
scenarios.

Unit-I

Introduction to Corporate Communication: Definition -importance of corporate
communication-Historical overview -evolution of corporate communication-Role and
responsibilities of corporate communication professionals-Ethical considerations in
corporate communication

Unit -II

Internal Communication and Employee Engagement: Importance of internal
communication in organizations-Communication channels and tools for internal
communication-Effective employee communication strategies-Employee engagement
and its impact on organizational success

Unit-I1T

External Communication and Stakeholder Management: Identifying - analyzing
stakeholders in a corporate environment-Building and maintaining relationships with
external stakeholders-Effective communication with customers, investors, media, and
other external parties-Public relations and corporate social responsibility

Unit-1V

Crisis Communication: Understanding the nature of crises - their impact on
organizations-Developing a crisis communication plan-Managing communication
during crises and emergencies-Handling media relations - public perception during
crises

Unit -V

Communication SKkills Development: Effective business writing techniques-
Presentation skills and public speaking-Interpersonal communication and networking
skills-non-verbal communication and body language

Reference and Textbook
e Corporate Communication: A Guide to Theory and Practice” by Joep Cornelissen

"The Handbook of Corporate Communication and Public Relations" edited by Sandra Oliver
"Effective Business Communication™ by Herta A. Murphy, Herbert W. Hildebrandt, Jane P. Thomas
"Corporate Communication: Strategic Adaptation for Global Practice” by Michael B. Goodman
"The Corporate Communications Bible: Everything You Need to Know to Communicate Effectively

in Today's Business World" by Paul A. Argenti




